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REPORT
POSTER MAKING COMPETETION

20" February 2024

Symbiosis Centre for Consumer Protection, Nagpur hosted a ‘POSTER MAKING COMPETITION’
held on 20™ February, 2024 inviting students of o Symbiosis Law School, Nagpur (Batches: 2021-26,
2022-27, 2023-28).

The competition was hosted virtually to ensure a larger number of participation and easier accessibility.
The motive of the event was to raise awareness, promote consumer rights and responsibilities within
the community. It will help the students to impart knowledge about the role of consumers in the

protection of their rights and to create consumer awareness among the society.

The event received an overwhelming response from students of all batches. The students were provided
with certain guidelines relating to the theme, dimensions and submission format. The submissions
showcased remarkable talents and interpretation of rights and responsibilities of a consumer. The entries
were evaluated on the basis of creativity, adherence to the theme, visual impact, and the clarity of the
consumer protection message. To encourage more students to participant the Centre kept cash prizes

for the winners and the other participants were provided with a participation certificate.

The Competition was conducted under the guidance of Dr. Sukhvinder Singh Dari, Director Symbiosis
Law School, Nagpur and Ms. Himanshi Bhatia, Faculty in- charge of Symbiosis Centre for Consumer

Protection. The Cell members worked actively in conducting the event successfully.




WINNERS OF THE COMPETITION

1. Jyotsana Singh - 2023-28
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2. Deliya Ashok Ujwalkar - 2022-27
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